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}Tyson D. McMillan, CEO, founder of 
Alabaster Web Solutions, LLC 

}Technology Consulting, Website Design, 
and Related Services 

}B.B.A. Computer Information System 
from WTAMU

}M.S. Information Technologies from UNT 

}Currently pursuing a Ph.D. in Information 
Science at UNT



}Your Website as a Business Tool
}The Importance of Measurement 
ƁTracking Trends Over Time
ƁWeb Analytics

}The Dynamic Nature of Web 
ƁContent Management Systems
ƁJoomla!

}Tips for Maximizing Rank in Search Engine 
Content

}The Why?
ƁHow such tools help you meet the needs of your web -

based customers

}How Alabaster Web Solutions, LLC can help in 
this effort



}As a business owner, you have done a 
great job building a customer base. 

}Your website is a tool that assists you in 
that effort. 

}Learning to meet the important needs of 
your customers via your website starts 
with measurement . 



} In the process of getting lasting website improvement 
we must measure what we are trying to improve

} That is we should: 

1. Set quantifiable ( measurable ) goals 

¶ i.e increase hits to our home page by 20%

2. Benchmark where you are at now

¶ Our homepage had 1500 hits in March 2009

3. Decide how best to measure those goals going 
forward

¶ That is, what tools can I use to measure webpage 
hits and other statistics?

- adapted from, Dr . Pete, Usability Expert 

Profitable Usability in 5 Steps 

(http://www.usereffect.com/topic/profitable - usability - in - 5- steps )

http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps
http://www.usereffect.com/topic/profitable-usability-in-5-steps


}Over time, in your website several themes 
will emerge in terms of most visited pages. 
The more visits that a particular page has, 
the more important that particular page 
may be to customers. 

}Are you keeping track of the search terms 
that customer may be using? 

}Are you keeping track of the òhitsó of a 
particular page , and other important 
statistics as per your established website 
*privacy policy? 

*Best practices for privacy policy terms and 

conditions should be discussed with your 

legal counsel of choice.  



} Where are my existing visitors coming from?

ƁDo most visitors originate from the U.S.?

ƁDo you have any traffic from outside of the U.S.?

} How well does my website translate in languages other than 
English? 

ƁAutomated tools allow your website to be translated

} Have I considered issues of accessibility and usability on my 
website ?

ƁA large percentage of website users use assistive technology.

} We start with questions ñanswering the questions helps lead us 
to ways of maximizing the usability of our website for our 
customer base.    

} That is, we are measuring what we are trying to improve



}The Official WAA Definition of Web Analytics
ƁòWeb Analytics is the measurement , collection, 

analysis and reporting of Internet data for the 
purposes of understanding and optimizing Web 
usage.ó

}òWeb Analyticsó is an emerging area of web that 
helps equip you as the business owner with the 
tools that assist you measuring important website 
trends. 

}Recall that in process of moving your website 
forward we must measure what we are trying to 
improve

Source: Web Analytics Association  
(http://www.webanalyticsassociation.org/aboutus/ )
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} A tool of website Measurement 

} Free Enterprise - class web analytics 

} Gives insight regarding website traffic and marketing 
effectiveness 

} See and analyze website traffic data 

}With GoogleÊ Analytics: 

ƁWebsite owner is more prepared to write better

¶Targeted ads

¶Strengthen marketing initiatives and 

¶Could help create higher customer purchase rates on 
website

ƁOnline Training URL:  
http://services.google.com/analytics/breeze/en/ga_intro/index.html

Source: http://www.google.com/analytics/
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